
PERFORMANCE REPORT
Dozens of boats lit up the waterways and residents’ spirits on Saturday, December 6, 2025, 

during the Marine Industries Association of Palm Beach County (MIAPBC) 31st Annual Palm 

Beach Holiday Boat Parade. 

Presented by Lessing’s Hospitality Group, the parade included dozens of boats cruising along 

the Intracoastal Waterway from North Palm Beach to the iconic Jupiter Inlet Lighthouse. Not 

only were the waterways illuminated but also the skies, as a traveling fireworks show paved the 

path for boats. Participants in the boat parade decked out their vessels with colorful lights and 

decorations in an attempt to win cash prizes and other rewards in several categories. 

In addition to kicking off Palm Beach County’s holiday season, the boat parade also served as a 

charitable event benefiting Little Smiles and Toys for Tots. In total, 16,000 toys were collected to 

support children in the Palm Beach County community.

Boats of all sizes paid homage to classic holiday characters like  
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PERFORMANCE REPORT

Boats of all sizes paid homage to classic holiday characters like  

The Grinch, Santa Claus, and Rudolph, as well as marine life 

themes, including flamingos, manatees, dolphins, and sea turtles. 

This year’s parade featured a new “Rookie of the Year” category, 

won by parade newcomer Whiz Whit. The 53-foot, high-speed 

yacht impressed the judges with a snowy rooftop, featuring a 

smoking chimney and Santa on his sleigh with reindeers. The stern 

of the boat was adorned with a large, illuminated martini glass 

with a candy cane garnish included. Whiz Whit also won first place 

for the “Over 35 Feet” category.

The 2025 “Fan Favorite” award was also won by a newcomer to the 

boat parade, Pink Pony Pontoon. For a third year, Nauti Kitty won 

the 2025 “Best of Parade.” Showcasing a circus theme, the 53-foot 

catamaran was decked out in yellow, red, and orange lights, with a 

giant, striped Big Top tent, an illuminated ticket stand, and inflatable 

elephants and giraffes. The owners of the vessel generously donated 

their cash prizes to Little Smiles and Toys for Tots.

BEST OF PARADE
Nauti Kitty (Boat #19)

FAN FAVORITE
Pink Pony Pontoon (Boat #11)

ROOKIE OF THE YEAR
Whiz Whit (Boat #6)

UNDER 25 FEET
Palm Beach Peter Boat (Boat #30)

25 FEET TO 35 FEET
Nailed It (Boat #26)

OVER 35 FEET
Whiz Whit (Boat #6)

CORPORATE
Party Up (Boat #3)

THE FIRST PLACE WINNERS IN THE SEVEN CATEGORIES 
FOR THE 2025 PALM BEACH HOLIDAY BOAT PARADE 
COMPETITION ARE AS FOLLOWS:

16,000

14,000
Toys Collected in 2024

TOYS COLLECTED IN 2025: 

Celebrity Judge This Year: 
Captain Kerry Titheradge 

from Below Deck



July 3 Results: 1,180 send (56%) open
August 7 Results: 1,317 send (57%) open
August 18 Results: 1,071 send (55%) open
September 2 Results: 1,427 send (55%) open
October 3 Results: 1,334 send (58%) open
October 21 Results: 296 send (66%) open
November 5 Results: 1,376 send (59%) open
November 11 Results: 321 send (61%) open
November 17 Results: 594 send (66%) open
November 25 Results: 467 send (66%) open
December 1 Results: 62 send (82%) open
December 4 Results: 57 send (85%) open
December 5 Results: 57 send  (67%) open
December 6 Results: 61 send (75%) open
December 11 Results: 26 send (70%) open
December 17 Results: 1,256 send (55%) open
December 18 Results: 57 send (67%) open
December 19 Results: 50 send (64%) open

The Palm Beach Holiday Boat Parade Sponsor Board 
was included in boat parade event invites, reminders, 
and the monthly MIAPBC CrossCurrents e-newsletter.

Distribution List

11,009
Number of Emails

18

EMAIL MARKETING
PERFORMANCE REPORT

CROSSCURRENTS 
NEWSLETTER

Emailed July, August, September, October, 
November, and December.

7,890+ Recipients

Enjoy hors d’oeuvres and complimentary beer or wine (2).
Admission is a new and unwrapped toy or a $20 donation.

KICKOFF CELEBRATION
TUESDAY,  NOVEMBER 18

5:30 P.M.  TO 7:30 P.M.

HOSTED BY: 1000 North U.S. Highway 1 
Jupiter, FL 33477

BENEFITING:

Captains
Meeting

P L E A S E  J O I N  U S  F O R  O U R

T H E  T W I S T E D  T U N A
3 5 3  S  U S - 1  B L D G  R ,
J U P I T E R ,  F L  3 3 4 7 7

TUESDAY, DECEMBER 2 | 6:00 PM

H O S T E D  &  S P O N S O R E D  B Y :

B ENEF I T T I NG :

A P P E T I Z E R S  A N D  C A S H  B A R .  B R I N G  A  N E W ,
U N W R A P P E D  T O Y ( S )  T O  B E  E N T E R E D  I N T O  A
R A F F L E !  O N E  P E R S O N  F R O M  E A C H  V E S S E L  MUST
A T T E N D .  ( D U E  T O  S P A C E  L I M I T A T I O N S ,  O N L Y
T W O  P E O P L E  F R O M  E A C H  V E S S E L  M A X ) .

Y O U  A R E  I N V I T E D  T O  O U R  V I P

NORTH PALM BEACH MARINA 
1037 MARINA DRIVE, NORTH PALM BEACH, FL 33408

D E C E M B E R  6  |  4 : 3 0  P M

Join us for the best views of the Boat Parade and traveling
fireworks show! Featuring a catered dinner, cash bar,

complimentary valet, DJ, photos with Santa, and more! 
Festive attire is encouraged.

Bring a new, unwrapped toy to benefit our toy drive, benefiting:

Complimentary buffet dinner & cash bar. 
Bring a new, unwrapped toy(s) to be

entered into a raffle for prizes.
Please refer to sponsorship deck to see how
many tickets come with your sponsorship. 

Additional tickets are $40.

assistant@marinepbc.org

INVITES YOU TO OUR 

AWARDS
CEREMONY

THURSDAY, DECEMBER 11 | 6 PM

951 US-1, North Palm Beach, FL 33408

PRESENTED BY:

BENEFITING: PLEASE RSVP TO:



SOCIAL MEDIA
Total Page Impressions: 804K

Likes: 11K

Total Traffic: 23K

Total Engagement: 10.8K

Post Impressions: 218K

Post Shares: 200

Link Clicks: 2.3K

Followers: 9.4K 

Total Page Impressions: 180K

Followers: 3.7K

Total Traffic: 3.4K

Engagement: 6K

Post Impressions: 42K 

@miapbc1135

PERFORMANCE REPORT



PRINT & DIGITAL 
ADVERTISING 
Coastal Angler Magazine Palm Beach Custom Cover & Advertisements (2)
Florida Weekly Advertisements (2)
Munchkin Fun Social Media Advertisements (1 Week) 34K Impressions
Rack Card/Flyer
Toy Box Flyer
Palm Beach Holiday Boat Parade T-shirt
Palm Beach Holiday Boat Parade Ornament
VIP Viewing Party Invite
Captains Meeting Invite
Awards Invite
Kickoff Party Invite
Email Sponsor Ad
Sponsor Board

Attendance for VIP Viewing Party: 545

PERFORMANCE REPORT



MEDIA/PRESS
PRESS RELEASES DISTRIBUTED: 5

October-December Coverage
Hits: 103   Value: $279,832 Toys Collected since 2018

96,923

PERFORMANCE REPORT

FREE

F R A N C H I S E  O P P O R T U N I T I E S  A V A I L A B L E  W O R L D W I D E
COASTALANGLERMAG.COM NOVEMBER 2025

PHOTO COURTESY OF BEAN SPORTFISHING
IG: @JDMARTINEZ28

VOLUME 30 • ISSUE 368

FREE

LOCAL 
REPORTS
& CATCH 
PHOTOS

DECEMBER_6,_2025
Captain's Meeting December 2nd

PalmBeachBoatParade.com

CALLING ALL CAPTAINS!

OFFSHORE

OF THE
GULF
MECCA

@CAMTAMagazine

PALM BEACH & FORT LAUDERDALE AREA EDITION
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North Palm Beach: 31st Annual Palm Beach Holiday Boat Parade

 1. Jon Callaghan, Austin Burkett, Karen 
Marcus, Maria Marino, Lisa Interlandi, 
Chelsea Reed, Molly Young, Gayle 
Harrell and Kerry Titheradge

 2. Mo Foster and Sally Sevareid
 3. Glenn Glazer and Felicia Rodriguez
 4. Tom Forrester and Alyssa Freeman
 5. Melissa Schmidt, Ale Lasanta, Virginia 

Sinicki and Jenniver Sardone-Shiner

 6. Bill Nichols and Susan Strasser
 7. Carl Hamp and Ron Griffis
 8. Chad Ingram and Saana Ingram
 9. Pam Robinson and Todd McGee
 10. Alvaro Pereira, Barbara Pereira, Sue 

Postal and Mary Murphy
 11. Eric Stone, Adelynn Montano and Will 

Dammin

Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising events, club meetings and other to-dos around town. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email kelly.henry@fl oridaweekly.com

Beth Mitchell, 
Jerry Somma and 
Krissy Somma

10 11

1 2

3 4 5

6 7 8 9

DECEMBER 2025VOL. 20 NO. 12  Check out our BRAND NEW website at: pbgardens.seabreezecommunications.com!     

Back And Brighter Than Ever on page 2

Palm Beach Rowing Association on page 7

Jupiter Law Center on page 6

 The parade supports Toys for Tots and Little Smiles 
through toy donations at designated locations on land and 
along the parade route.
 The 31st Annual Palm Beach Holiday Boat Parade 
was an unforgettable night of festive cheer and dazzling 
boats! Presented by the Marine Industries Association of  
Palm Beach County (MIAPBC) and Lessing’s Hospitality 
Group, this holiday tradition set sail on Saturday, Dec. 
6 at 6 p.m. As many as 80 boats lit up the Intracoastal 
Waterway from North Palm Beach to the Jupiter Inlet 
Lighthouse.
 Returning radio favorites, Mo and Sally from KOOL 
105.5, served as the Grand Marshals, with a special guest 
appearance by Santa Claus. The parade was led by a 
traveling Zambelli fireworks display as boaters competed 
across a range of categories, including “Best of Parade,” 

Back And Brighter Than Ever: 
Palm Beach Holiday Boat Parade Returns!

“Fan Favorite,” and “Corporate,” with more than $10,000 
in cash and prizes on the line. This year, the parade debuted 
a new award category for newcomers, “Rookie of the Year,” 
featuring a custom award, $250 cash, and more. A panel of 
judges evaluated each vessel based on the lights displayed, 
enthusiasm, and themed décor.
 “The Palm Beach Holiday Boat Parade is a great way to 
give back to our community while spreading holiday joy 
on the water,” said MIAPBC Executive Director Alyssa 
Freeman. “We’re celebrating our boaters in new ways this 
year with raffles, prizes, and waived deposits for early 
registrants. Exclusive perks for those who registered by 
Nov. 19 included entry into raffles for VIP Palm Beach 
International Boat Show tickets and $500 cash.”

 Jupiter Law Center hosted 
its 20th Annual Costume 
Party to benefit the Aicardi 
Syndrome Foundation, a 
501(c)(3) volunteer-based 
nonprofi t  organizat ion 
dedicated to funding research 
and family conferences to 
raise awareness of Aicardi 
Syndrome and improve the 
lives of Aicardi children and 
their families. This year’s 
Roaring Twenties theme 
brought out gangsters, 
bankers, jailbirds and a bevy of beautiful flappers who danced 

Jupiter Law Center’s 20th Annual Fundraiser Benefiting 
The Aicardi Syndrome Foundation Roars!

to Zoot Suit music while enjoying Speakeasy cocktails and food 
at Tequesta Country Club. With the support of the firm’s friends, 
Jupiter Law Center topped the $700,000 mark in total donations 
to the foundation since its inaugural event in 2005.
 The annual event is a passion project for Jupiter Law 
Center’s principal attorney, Adam Gumson, and his wife Lissa, 
whose oldest daughter, Ava, was diagnosed as an infant with 
Aicardi Syndrome, a rare congenital neurological seizure 
disorder affecting almost only girls which inhibits the normal 
development of motor skills, sight and speech, causing mild 
to profound developmental delays. When she was diagnosed, 
the Gumsons were informed that Ava’s life expectancy was 
no more than two years. The seizures are managed through a 
variety of medicines and diet, but sometimes spike so fiercely 
that she is hospitalized and placed in a coma to shut her brain 

Ava Shaye Gumson (21)

To Support New Program 
With Urban Youth Impact
 Palm Beach Rowing Association and Urban Youth Impact 
to launch a free, new rowing program for inner-city youth in 
West Palm Beach.

Palm Beach Rowing Association  
Unveils $1.3 Million Fred Emerson Boathouse

 The Palm Beach Rowing Association (PBRA) has completed 
a $1.3 million boathouse expansion designed to broaden access 
to rowing for inner-city youth and keep pace with the sport’s 
rising popularity in West Palm Beach. In cooperation with 
local nonprofit Urban Youth Impact (UYI), PBRA will offer 
a rowing program at the new boathouse for inner-city middle 
school students. The program will introduce students to 

rowing and utilize educational 
resources to help them achieve 
academic success.
 Developing such a program 
has been a long-term goal 
of PBRA, but it lacked the 
scale and resources needed 
to make it a reality. UYI will 
bring both the rowers and the 
academic oversight to assure 
that the participants focus on 

Rowing machines inside new PBRA Boathouse

Panoramic boat parade scene (Photo courtesy of MIAPBC)
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Southern Spotlight

Southern Profile on page 7

Holiday Happenings on page 7

Southern Spotlight on page 6
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 Check out our BRAND NEW website at: southernexposure.seabreezecommunications.com!     

 

holiday happeningS

Southern Profile on page 8

 Little Smiles of Florida is once again inviting the community to make the holidays 
brighter for local children in need through its 16th Annual Holiday Toy Drive, running now 
through December 25.
About Little Smiles Florida
	 Little	Smiles	is	a	nonprofit	organization	based	in	Palm	Beach	County	that	brings	comfort	
and	joy	to	children	facing	difficult	circumstances	throughout	Southeast	Florida.	Founded	
in	1999	by	local	businessman	Paul	L.	Donohue,	the	organization	partners	with	39	pediatric	
facilities from Daytona to Miami-Dade, including hospitals, hospices, shelters, and foster 
care homes.
	 From	movie	nights	and	arts	and	crafts	 to	 fulfilling	 individual	 requests	 such	as	 toys,	
pajamas, or birthday cakes, Little Smiles helps kids be kids—even in the toughest times.
 Each year, Little Smiles collects new, unwrapped gifts for children from newborn 
to age 18, and then distributes them through family collection centers and directly to the 
organization’s	39	pediatric	partners,	including	hospitals,	medical	daycare	centers,	hospices,	
shelters, foster homes, and medical support facilities across Southeast Florida.

Share The Joy: Help Little Smiles Florida Deliver 
Holiday Magic To Local Kids In Need

 “The holidays can 
be	 especially	 difficult	 for	
families facing medical 
or financial challenges, 
but together, we can make 
them magical,” said Jerry 
Somma, Lit t le Smiles 
Board member. “Every 
toy, every donation, and 
every act of kindness helps 
us bring comfort, hope, and 
smiles to children who need 
them most.”

Hanley Foundation To 
Transform Resource Center Into 

Public Community Hub For 
Healing And Connection

 The new community hub marks Hanley Foundation’s first step in its multimillion-
dollar campaign to expand its campus and build new facilities for specialized programs.
 Leading a new era in recovery, Hanley Foundation has begun transforming its 
Resource	Center	into	a	public	hub	for	community	connection	and	support.	Slated	to	
open	in	the	fall	of	2026,	the	revitalized	center	will	feature	a	coffee	shop,	a	recovery	
bookstore, and a versatile meeting space. It will be open to individuals aged 18 and 
older, offering educational programs, peer support, job training, and services for long-
term recovery.
 “To truly heal, people need more than treatment, they need a lifelong lifeline of 
care,	belonging,	and	support,”	said	Dr.	Rachel	Docekal,	CEO	of	Hanley	Foundation.	
“Our	reimagined	Resource	Center	will	ensure	a	public	space	to	foster	healing,	deep	
connections, and long-term success.”

Don’t Miss The Boat: Boat 
Registration Opens For Palm 
Beach Holiday Boat Parade

With New Sign-Up Perks
 The Marine Industries Association of Palm Beach County (MIAPBC) is 
celebrating boaters with special raffles, early bird perks, and a new “Rookie of the 
Year” award.
 Ta k e  t o  t h e 
waterways during 
P a l m 	 B e a c h	
C o u n t y ’ s 	 m o s t	
b e l o v e d  h o l i d a y 
tradition, the 31st 
Annual	Palm	Beach	
Holiday	Boat	Parade.	
Boat registration is 
free and open now 
through Dec. 2. This 
year,  participants 
will have the chance 
to	win	cash	and	other	prizes	in	special	raffles,	and	early	registrants	will	have	their	
$50 refundable deposit waived.
	 Presented	by	the	Marine	Industries	Association	of	Palm	Beach	County	(MIAPBC)	
and	Lessing’s	Hospitality	Group,	the	31st	Annual	Palm	Beach	Holiday	Boat	Parade	
will kick off the holiday season on Saturday, Dec. 6, at 6 p.m. This free, family-friendly 
event	features	up	to	80	boats	led	by	a	traveling	Zambelli	fireworks	display	along	the	
Intracoastal	Waterway	from	North	Palm	Beach	 to	 the	Jupiter	 Inlet	Lighthouse.	The	

A26    ARTS & ENTERTAINMENT   WEEK OF NOVEMBER 13-19, 2025   PALM BEACH EDITION

Brighter Th an Ever 
The annual Palm Beach Holiday Boat Parade returns

SPECIAL TO FLORIDA WEEKLY 

Deck the “hulls” for a night of festive 
fun. It’s the 31st Annual Palm Beach Hol-
iday Boat Parade.

Watch up to 80 boats light up the In-
tracoastal Waterway from North Palm 
Beach to the Jupiter Inlet Lighthouse.

Returning radio favorites, Mo & Sal-
ly from KOOL 105.5, will serve as the 
Grand Marshals, with a special guest ap-
pearance by Santa Claus. Th e parade will 
be led by a traveling Zambelli fi reworks 
display as boaters will compete across a 
range of categories, including “Best of 
Parade,” “Fan Favorite,” and “Corporate,” 
and new this year, “Rookie of the Year.”  

A panel of judges will evaluate each 
vessel based on the lights displayed, en-
thusiasm, and themed décor.  Th ere will 
be more than $10,000 in cash and prizes.

“Th e Palm Beach Holiday Boat Parade 
is a great way to give back to our com-
munity while spreading holiday joy on 
the water,” says Marine Industries Asso-
ciation of Palm Beach County Executive 
Director Alyssa Freeman. “We’re cele-
brating our boaters in new ways this year 
with raffl  es, prizes, and waived deposits 
for early registrants.” 

MIAPBC will collect toys by land and 
by sea for Toys for Tots and Little Smiles. 
Donation boxes for Little Smiles will be 
placed throughout Palm Beach County 
for toy drop-off s.  On the night of the pa-
rade, a “toy fl eet” of boats traveling along 
the parade route will off er easy dockside 
donations for Toys for Tots. Wave a fl ash-

light when you see a boat with toy drive 
signage, and uniformed Marines and vol-
unteers will pull up to your dock to col-
lect your donations. Last year, MIAPBC 
collected more than 14,000 toys.

“Th is parade is a beautiful reminder 
of what the holidays are all about: com-

munity, joy, and generosity,” said Michael 
Lessing, CEO of Lessing’s Hospitality 
Group. “We’re proud to play a role in an 
event that brings people together and 
gives back in such a meaningful way.”

Th e Holiday Boat Parade sets sail on 
Saturday, December 6, at 6:00 p.m. 

Boat registration is free and open now 
through Tuesday, December 2. Boaters 
are required to attend the captain’s meet-
ing at Th e Twisted Tuna at 6:00 p.m. on 
December 2 to participate in the parade. 
To register, visit palmbeachboatparade.
com or call (561) 863-0012. ■

MIAPBC / COURTESY PHOTOS
Up to 80 boats will light up the Intracoastal Waterway from North Palm Beach to the Jupiter Inlet Lighthouse for the 31st annual Palm Beach Holiday Boat Parade.

VISIT:  JUPITERTHEATRE.ORG       |       BOX OFFICE:  (561)   575-2223

COSMOSCOSMOS

TICKETS ON SALE NOW FOR THE ISLAND THEATRE!
STARTING AT $65 FOR SELECT PERFORMANCES
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LIMITED RUN ENGAGEMENTS UP NEXT AT THE 
MALTZ JUPITER THEATRE’S INTIMATE SECOND SPACE!

NOV 20 - 23, 2025 DEC 31, 2025*  |  JAN 2 - 4, 2026

SPONSORED BY 
THE RICHARD P. GARMANY FUND
AT THE HARTFORD FOUNDATION

FOR PUBLIC GIVING

SPONSORED BY 
THE RICHARD P. GARMANY FUND
AT THE HARTFORD FOUNDATION

FOR PUBLIC GIVING

SPONSORED BY 
THE RICHARD P. GARMANY FUND
AT THE HARTFORD FOUNDATION

FOR PUBLIC GIVING
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SPONSORED BY 
THE RICHARD P. GARMANY FUND
AT THE HARTFORD FOUNDATION

FOR PUBLIC GIVING

SEASON SPONSOR ALL TICKET SALES ARE FINAL. ARTISTS, 
DATES, PERFORMANCES, PROGRAMS, 

TIMES AND PRICES ARE SUBJECT 
TO CHANGE WITHOUT REFUND.

SPONSORS AS OF 11/10/2025

An original cirque-style, high-flying 
performance combiningbreathtaking 

acrobatics with the allure of outer space.
Defy gravity and journey through the 

galaxy!  Adult content.

Elevate your New Year’s celebration with the 
powerful sound of this operatic duo as they 

perform timeless Broadway hits along with your 
favorite pop-opera classics.  Experience a dazzling 

evening of live string artistry and musical magic. 
*Includes a New Year’s Eve glass of bubbly.

SCAN TO WATCH 
A SNEAK 

PEEK VIDEO:

SCAN TO WATCH 
A SNEAK 

PEEK VIDEO:

SPECIAL TO FLORIDA WEEKLY 

 Dozens of boats decked the “hulls” 
and illuminated the Intracoastal Wa-
terway for the 31st Annual Palm Beach 
Holiday Boat Parade. 

Th e Marine Industries Association of 
Palm Beach County has collected well 
over 12,000 toys for Little Smiles and 
Toys for Tots to support children in the 
community. 

Presented by Lessing’s Hospitality 
Group, the parade included boats of all 
sizes cruising from North Palm Beach 
to the iconic Jupiter Inlet Lighthouse. 
Participants bedazzled their vessels with 
colorful lights and decorations. 

Th emes included Th e Grinch, Santa 
Claus, and Rudolph, as well as marine 
life themes, featuring fl amingos, mana-
tees, dolphins, and sea turtles. 

Local offi  cials and community leaders 
had the honor of judging the competi-

tion, awarding  more than $10,000 in 
cash and prizes. Th e public also voted 
on the “Fan Favorite.” 

For a third year, “Nauti Kitty” won 
Best of Parade. Showcasing a circus 
theme, the 53-foot catamaran was 
decked out in yellow, red, and orange 
lights, with a giant, striped Big Top tent

 “Rookie of the Year” went to parade 
newcomer “Whiz Whit.”  Th e 53-foot, 
high-speed yacht impressed the judges 
with a snowy rooft op and Santa with 
his reindeer. Th e stern of the boat was 
adorned with a large martini glass with 

a candy cane garnish!  
And the “Fan Favorite” award went 

to newcomer “Pink Pony Pontoon.” Th e 
owners of the vessel generously donat-
ed their cash prizes to Little Smiles and 
Toys for Tots.

First-place winners in all categories:  
■  Best of Parade – Nauti Kitty (Boat 

#19)
■  Fan Favorite – Pink Pony Pontoon 

(Boat #11)
■  Under 25 Feet – Palm Beach Peter 

Boat (Boat #30)
■  25 Feet to 35 Feet – Nailed It (Boat 

#26)
■ Over 35 Feet – Whiz Whit (Boat #6)
■ Corporate – Party Up (Boat #3)
■  Rookie of the Year – Whiz Whit 

(Boat #6)
For more, visit marinepbc.org. ■
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• Ernie is a 5-year-old 
male mixed breed. As lov-
able as his puppet name-
sake, Ernie is a fun-loving 
dog with a big personality 
and an even bigger heart. 
He’s always ready for 
playtime, especially when 
his favorite chew toys are 
involved. Ernie also en-

joys a good nap to recharge for his next burst of 
excitement. Treats are Ernie’s ultimate motivation, 
and he’ll happily show off  his tricks to earn one. 
Ernie loves playing with other dogs and exploring 
the outdoors. If you are ready for adventure, Ernie 
is your ride-or-die! 

• Barnaby is a 6-year-old 
male domestic shorthair. 
This former street cat is 
now a shelter heartthrob. 
When you meet Barnaby, 
you’d never guess that he 
was anything but a life-
long lap cat. HE once was 
alone in the world, fend-
ing for himself. Now, he’s 

looking for a family that will cherish his gentle per-
sonality. Barnaby loves chin rubs and back scratch-
es, but nothing beats curling up in his person’s lap 
for a long winter’s nap.   Barnaby is hoping to start 
the new year in a loving forever home. 

To adopt or foster a pet
If you’d like to set up a meet-and-greet, please email Peggy Adams at  adoptions@peggyadams.org.
Peggy Adams Animal Rescue League is located at 3100/3200 N. Military Trail in West Palm Beach. 

For more, visit PeggyAdams.org or call 561-686-3663. ■

Dazzled on Deck
Boaters shine bright at the 31st annual Palm Beach Holiday Boat Parade

SEAN PAUL PHOTOGRAPHY / COURTESY PHOTO
Corporate winner, Party Up’s “Grinch”

P U Z Z L E  A N S W E R S

SUSAN SPEAKS PHOTOGRAPHY / COURTESY PHOTOS
Under 25ft winner “Palm Beach Peter Boat”25ft to 35ft winner “Nailed It” 

LEONARD BRYANT / COURTESY PHOTO
Over 35ft and Rookie of the Year winner “Whiz 
Whit”

SUSAN SPEAKS PHOTOGRAPHY / COURTESY PHOTOS

Best of Parade winner “Nauti Kitty” Fan Favorite winner, “ Pink Pony Pontoon”



PERFORMANCE REPORT

WPBF 25, the Palm Beach Holiday Boat Parade’s exclusive 
broadcast partner and local ABC affiliate, delivered 
robust, multi-platform exposure through a coordinated 
broadcast, streaming, and digital campaign leading up to 
and during the event. Promotional efforts included social 
media announcements across WPBF 25’s digital and 
social platforms, highlighting the exclusive partnership 
with consistent tagging of the Palm Beach Holiday Boat 
Parade in related posts and stories.

In advance of the parade, WPBF 25 conducted live interviews 
during its 9 a.m. newscasts and aired customized Palm 
Beach Holiday Boat Parade weather forecasts throughout 
the week of the event to drive awareness and viewership. 
Day-of coverage featured livestreaming of the parade on 
WPBF digital platforms and Very Local, supported by 
promotional spots running on a run-of-schedule basis 
across WPBF 25, Estrella TV, and MeTV. Additional digital 
support included vertical video content and customized 
forecast videos tied to boat parade week.

Estimated Total Media Value:
$285,795+

Broadcast Partners



Save the Date for this year’s  
32nd Annual Palm Beach Holiday Boat Parade!

Saturday, December 5, 2026

PERFORMANCE REPORT

Radio Partners
iHeartRadio
iHeartRadio West Palm Beach supported the Palm Beach Holiday Boat 
Parade through a focused on-air and digital promotional campaign in 
the weeks leading up to the event. The partnership included an on-air 
interview, providing an opportunity to share key event details, highlight 
the boat parade’s charitable mission, and reinforce its importance to the 
local community.

Additional exposure was generated through on-air endorsements by Mo & 
Sally, referencing their roles as Parade Grand Marshals during The Mo & Sally 
Morning Show and related iHeart programming. The campaign was further 
amplified through social media promotion across iHeartRadio and The Mo & 
Sally Show platforms, incorporating event messaging, hashtags, and links to 
the Palm Beach Holiday Boat Parade website and ticketing pages.

Estimated Total Media Value:
$42,000+

Hubbard Radio
Hubbard Radio delivered broad regional exposure for the Palm Beach 
Holiday Boat Parade through a strategic mix of broadcast, digital, and 
social media placements. This included a featured interview on South 
Florida Sunday, airing across multiple stations, including WIRK, WRMF, 
WEAT, WMEN, WFTL, and WMBX, extending the parade’s reach across 
the South Florida market.

The interview was repurposed for the Megaphone platform beginning 
November 22, and was made available on the South Florida Sunday 
podcast pages across several stations’ websites. Additional promotion 
included placement on multiple stations’ online event calendars and 
the sharing of the Palm Beach Holiday Boat Parade Facebook event 
across various Hubbard Radio station social media pages, reinforcing 
awareness and community engagement.

Estimated Total Media Value:
$45,000+


